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If you had to guess how the 4 categories of the $3.8 billion video game
market would end up for 1995...what would be your guess? Look at the
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numbers shown below...surprise, surprise~BUT Nintendo wasn't surprised!
“They" said the 16-bit “They" soid to forget the "They” said that 32-bit Then look at "0ther®...really, the
market wos dead... when,  handheld market... when, in would rule... when, in NES (which everyone said was dead
in REALITY, it came in  REALITY, it come inonly 37 REALITY, all of the New and buried).
at 63.27! behind New Technology!!! Tectnnolog;; putttugﬁtn;r In REALITdV, the NES s%id mgre

— ust wasn't up to the hype. than 3D0 and Jaguar combined...
L‘J;',ﬁ’.’;’ mgvaﬁve m”; 2 " or more than the individual sales
and Killer Instinct keep of 32X, 300 OR Jaguar!
consumer demand high for
16-bit games and syste

ems.
Games ARE important! We
have the same consumers
with the same request:

Gimme the
Games!
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$3 millon rofing ot February and
Mirchin 2 national TV biiest
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Pasters, counter eards, banners and
more.£o fiven up eilgeotes!

* Improved graphics software package
-+# 16-bit game with graphics and playability
that are comparable to our competitors’
32-bit system games.
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NIKE Promo!

* Collector Card

+ Premium order form (packed
with game in instruction

manual
+ Griffey-rolated premiums:
Wrist Band
- Cap
- Poster
- $10 discount to
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mega hit and create

its reasonable price, strong c
special effects capabilities, an

ng” software
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(expected to be out for the Nintendo 64):

Super Mario 64 Blastdozer

PilotWings 64
Super Mario Kart
Star Fox 64
Kirby Bowl 64
Wave Race 64
Buggie-Boogie

Goldeneye 007
Body Harvest
Creator

FIFA Soccer

POWER LINE (206-885-7529)

The Power Line team developed a new
application, the “Power Line News," that
provides the latest information about our
products in an exciting format that's fun to
listen to and easy for our consumers to
use. This new application proved to be
extremely useful in providing consumers
with information about the recent L
Shoshinkai trade show in Japan. In fact,
3,277 callers listened to the "Power Line
News" in the 3 days following the show.

TRIVIA: Power Line has already received
2.2 million calls!

CALL & CORRESPONDENCE SUMMARY,
Consumer Service (800 Line)

Handled by Reps..
Automated Responsi

25,880

Game Play
Handled by Reps
Automated Response.

Total Calls Handled .....
7,868

omputi er,
d quality software.”

Star Wars: Shadows of the Empire y

AWMI

The Legend of Zelda

JAN I
NINTENDO HAS JUST RELEASED THREE
BLOCKBUSTER PLAYERS GUIDES! 2

 Keep up to date by reading Power Magazine and your
Nintendo News to INCREASE SALES by supplying your &
customers with the information they want!

For more information about hot Nintendo
products, log onto Nintendo's World
Wide Web site on the Internet
(HTTP://WWW.NINTENDO.COM,) or
Nintendo Power Source on America
Online (Keyword: Nintendo).
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TDAYS A WEEK 6AM - 630 PM

(PACIFIC TIME)

Letters A
TOP 3 GAMES ON CALL BOARD
1.BREATH OF FIRE

2.LEGEND OF ZELDA: A LINK TO THE PAST
3.DONKEY KONG COUNTRY 2
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